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Property Overview:

* Towne Centre at Laurel is a 392,500
square foot mixed-use shopping
center offering various retail
shopping opportunities and multiple

dining and entertainment options

Convenient and well located
community-oriented shopping center
at the intersection of Baltimore
Avenue and Cherry Lane, providing
easy access to |-95, Route 32 and
the Capital Beltway

* Over 37,000 vehicles per day on
Baltimore Avenue, providing a major
thoroughfare between College Park
and North Laurel

Anchored by Harris Teeter and
Regal Cinemas, Towne Centre at
Laurel boasts national retailers that
include Burlington, Old Navy, Ulta,
Party City, Mattress Warehouse,
Carter’s, Panera Bread, Mission BBQ,
Outback Steakhouse, BJ’s & more!
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ladder in STEM (science, e 40} : working professionals. o hard-working residents that o well capitalized. Largely
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mathematics) occupations. ' g o i is high, generally white- the ladders of their suburban lifestyle, but also
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http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment7.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment35.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment53.pdf
https://links.esri.com/tapestry/segment4
https://www.mackenziecommercial.com/site/wp-content/uploads/DEMOS_FullReport-1-3-5Mile_14708BaltimoreAve.pdf
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MacKenzie Retail, LLC
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410-821.8585
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FOR MORE INFO CONTACT:

Chris Walsh
410.494.4857

cwalsh@mackenziecommercial.com
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https://www.mackenziecommercial.com/property-search/towne-centre-at-laurel/

